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PT GLOBAL DIGITAL NIAGA TBK

2024 Second Quarter Results Performance

315 July 2024 | Jakarta, Indonesia

PT Global Digital Niaga Thk {(the *Company”; IDX: BELD, a pioneer and leading omnichannel commerce and lifestyle
ecasystemn in Indonesia focusing on serving digitally connected retail and institutions consumers, today
announced its second quarter earnings results for the year 2024.

KEY HIGHLIGHTS

o Consolidated Net Revenues slightly grew by 1% y.oi in 1H24. The Company's growth focus remains
selective in relatively higher margin categories, faster turnover and strategic positioning enhancement.

e Take Rate continued 1o expand from 4.8% in 1H23 1o 6.5% in 1H24, resulting in 33% v.o.y growth in Gross
Profit Before Discount (*GPBD”). Cansolidated Gross Margin also continued to improve from 15.3% in 1H23
1o 19.7% in H24, an increase of 440-bps v.o.y. mainly contributed by the Gross Margin expansion in most
of the business segments.

o Cost structure continued to improve further, reflected by the lower consalidated Operating Expenses as
parcentage of TPV from 7.0% in TH23 to 7.5% in 1H24, resulted in an improved performance of consclidated
EBITDA as percentage of TPV by 140-bps v.oy, from -4.3% in TH23 to -2.9% in 1H24.

o Asqatestament of the Company's commitment in enhancing users’ experience across platform, launched
a Unified Membership feature which provides the benefits of a seamless access and unified lagin
experience for all users in Blibli Tiket ecosystem.

e Theconstruction progress of the new warehouse in Marunda was almost completed as at the end of June
2024 and is in line with the target to start operaticn in October this year.

o Completed the purchase of approximately 92.83% of share ownership in PT Dekaruma Inovasi Lestari
{"Dekaruma"} to broaden the scope of the home and living products category as another key vertical to
strengthen the Company's omnichannel strategy.

o With the additional of 13 consumer electronic stores throughout the second quarter of 2024, the
Company operated a total of 18b consumer electronics stares, as well a5 62 premium supermarkets outlets
and 30 home and living experience centers as at the end of June 2024,

o Carried out Annual General Meeting of Sharehclders ("AGMS" and Extracrdinary General Meeting of
Shareholders ("EGMS™, where all the agendas’ items proposed were approved.

MANAGEMENT STATEMENT(S)

Kusumo Martanto - CEO & Co-Founder

“Wea hegan this year navigating through a perfod of econcmic headwinds and demand variahifity preceding the
election, yet | am pleased to report that the Company has demonstrated remarkahle resilience and margin growth
throughout the first half of the year which are in line with the Company's focus fowards profitability. This steadfast
performance underscores the strength of our business madel and the solid foundation we have built for sustained
SUCCESsS.

Our relentless focus on customer satisfaction continues to he the cornarstone of aur stratagy, driving innovation
and synergy across our omnichanne! ecosystem. The introduction of aur Unified Membership feature is a
testament to our commitment to enhance user experience across platforms. Mareovar, the integration of cutting-
edge Artificial Intelligence capabilities, such as LM and GenAl has been transformative. These fechnologies have
significantly improved our product, category, and promation recommendations by levaraging user bahavior,
product performance, and characterfstics, nearly doubfing aur cfick-through rates.

OQur omnichannel stratagy s further bolstered by the expansion of physical consumear elactronics stores
nationwide, in partnarship with leading global brands. Additionally, cur strategic acquisition of Dekoruma marks a
pivotal step forward in expanding our omnichannel portfolic into the home and living products category. These
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inftiatives are designed to create a seamfess and sustainable omnichanne! experience far our customers,

effectively and seamiessly bridging the onfine and offfine realms, while further strengthening aur position as the
omnichannel leader in Indonesia.

[ would also like to extend my heartfelt gratitude 1o our sharehelders for thelr unwavering support during the GMS
last June. Your confidence and belief in our vision have heen instrumental in owr journey, motivating us to grow
stronger and strive for greater heights. We remain committed in driving long-term value and are confident that
our strategic inftiatives wilf continue to deliver robust growth and profitahifity. Thank yous for yvour continued trust
and support.”

Ronald Winardi - CFCG

“‘Selactive Omnichanne! growth strategy, rigorous pursuit of gross profit expansion and discipline cost control
have been effective in improving our consofidated EBITDA tosses by 38% y.oy in 2024

KEY OPERATIONAL HIGHLIGHTS

Selected Segmental Metrics . o
[Rp bn, unless stated otherwise] 2G24 2023 | y.oy (%) 1H24 H23 | yoy (%)
Tonal Processing Value®

- 1P Retsil o7z 2,098 {54) 2327 4,497 48]

- 3PRewl 13,020 12,450 4 25,683 25,806 e}

- Irstintions 2,846 3078 {8) 5317 4152 28

- Ptys'cal 3icres 1,918 1,202 26 3,001 2328 29

Total TPV 18,355 18,867 {3} 36,328 36,783 t)]
Net Revenues

- 1P Retsil a8z8 1,833 (55) 1,944 3027 (50)

- 3PRewal 334 292 4 636 B&7 2

- Irstitctions 1,483 760 &1 2,643 1,221 11é

- Phys'cal Sicres 1,314 1,061 24 2609 2,061 27
Total Net Revenues 3.92¢ 3,946 0 7,852 7,776 1
Gress Profit Before Drscounl®

- 1P Retzil m g (6) 26 283 (8)

- 3P Rewal L4 430 21 1,134 Q&7 4%

- IrstitLtions 235 60 252 350 34 363

- Phys'cal 3.cres 286 233 23 569 448 27
Total GPBD 1226 201 36 2,354 1,772 33
Take Rate-" (%) 8.7 48 6.5 48
Average Order Vaue® (Rp) 1630769 1,545,252 5 1648414 1,594 3
Transacling Lsers™ (mn user) 21 20 5 31 3.0 3
Numier of Irstiwtlions'® (Glient) 70796 32,4614 {2%) 28,899 112,821 {12)

Saursc: Sompanys information

i) fotal Bracessing Valoo (TP s total value of peid an g dolivered purchases for proguc!s and sora2os in the relevant gonod

{2) Gross Frofit Bofare Qiscount ("GPBI') 5 gross profit carmcd frarm divcot safos after agding Lack discount and subsidies during the roldvart ponad

(3 Tekeo Bete 5 dolined o5 GRED divided by TPV in {ho rofovant poriod

4) Avrane Sedor Valuo PADV S TRV g BIbl and ket oom pletforms dividaed By the tola! numibor of sedees for paid purchases faciitared by ihese gialfooms, cach (or the
rolowant conod

{5 Transacting Usc

fe) freativanion Sicni

215 TG nombey SF Lirigue Usors TRal Kave Sompioiod ot Feadl Sne paid Farsaction on BN snodor tkeroam paotionms duning 1he relovant poriog

SIRCILDE GOt rom Cublic and privale sootors

SEGMENTAL OVERVIEW

Below is an overview from each of the Company's business segments during the second quarter of 2024 (2GQ24)
compared ¢ the second quarter of 2023 (2G23) pericd, and the first half of 2024 (1H24) compared to the first half
of 2023 (1H23) period.
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1P Retail

1P Retail segment undertakes the Company’s business through its B2C anline commerce platform far first-party
(1P} products and services fram various categaorigs.

GPBD for this segment experienced a slight decline by 6% y.o.y from Rpl18 bn in 2Q23 to Rp111 bn in 2Q24, and by
8% v.oy from Rp283 bin in TH23 ta Rp281 bn in THZ24. The lower GPBD performance was mainly due to the decline
in TPV and Net Revenues for this segment in both 2Q24 and 1H24 yv.o.y as the Company still aptimized itz TPV mix
throughout this pericd. Nevertheless, the rationalization has improved the Take Rate for this segment significantly
during the period.

The construction progress of the Company's new warehouse in Marunda, West Java, was almost completed,
reached ~98% as at the end of June 2024 and is in line tg start operation in October this year. The Marunda
warehouse is built on 100,000-sgm land and is prepared to support the Company's commitment to develop smart
logistics and supply chain management.

3P Retalf

3P Retall segment predominantly records the Company's platform fees generated from sales of produects and
services of various categories from third-party (3P} sellers through its anline commerce and online travel agent
{“OTA"} platforms.

GPBD for this segment grew healthily by 21% v.oy from Rpd90 bn in 2023 to Rp5%4 bn in 2024, and by 19% from
Rp?57 bn in 1HZ3 to Rp1,134 bn in 1H24. The improved GPBD perfarmance was mainly driven by higher margin
from the B2C husiness on the back of an increase in published rate for its third-party sellers since the beginning
of the year, as weall as from robust travel demand on our OTA business. Overall Net Revenues for this segment grew
by 14% y.o.y to Rp334 bn in 2024 and by 12% y.o.y 1o Rp636bn in TH24,

As at the end of June 2024, the Company's OTA platform — tiket.com, had a vast product assortment offering,
including 116 airline partners covering 225 countries, regions, and ferritories, and more than 3.4 million
accommadation listings, including 2.2 million alternative accommodations.

Institutions
Institutions segment includes the Company's businass through its B2B and B2G platforms for 1P and 3P products
and services serving private and public-sector institutions acress Indonesia.

GPBD for this segment cantinued to record significant growth by 292% y.oy from Rp60 bn in 2023 1o Rp235 bn
in 2G24, and by 363% v.o.y¥ from Rp84 bn in 1H23 to Rp390 bn in 1H24. Throughout the period, this segment also
managed to improve further the quality of its instituticnal clients, reflacted by higher spending per institutional
client by 46% yv.o.y to Rpb3.68 mn per clientin TH24, resulted in higher TPV and Net Revenues during the period by
28% and M6% y.o.y, respectively.

As at the end of June 2024, the Company's Institutional segment has managed to serve and fulfill orders from
more than 98,000 institutional clients. The meonetization rate for this segment has also improved, reflected by
higher Net Revenues as percentage of TPV fram 29% in TH23 to 50% in TH24, reflecting continuous trusts from the
institution clients towards the Company’s platforms to fulfil their corparate needs.

Physical Stares
Physical Stares segment records the Company's business in physical consumer electronics stores collaborating

with leading global consumer electronics brand principals, as well as premium grocery supermarkets chain
operated by 70.6%-owned Subsidiary, PT Supra Boga Lestari Thk (*Ranch Market”; IDX: RANC) and home and living
experience centers network operated by Subsidiary, PT Dekoruma Inovasi Lestari (“Dekoruma”).

GPBD for this segment grew strongly by 23% yv.o.y from Rp233 bnin 2023 1o Rp286 bn in 2024, and by 27% y.oy
fram Rpd48 bnin 1H23 1o Rp56? bn in 1H24. The impraved GPBD performance was mainly driven by the increase
in TPY and Net Revenues during the paricd as the Company continued 1o enjoy good run of sales volume growth
for its smartphone and other leT's accessories aligned with the Company's continuaus expansion of its consumer
electronic stores netwark nationwide. This positive trend reflects the Company's success in rolling out its
omnichannel strategy to provide seamless custemer shopping experiences both online and offline.
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With the additional of 13 new caonsumer electranics steras during the second guarter, the Campany cperated a
rotal of 185 consumer electronics stores as at the end of June 2024, which consists of 28 moncbrand stores
{including 72 Samsung Storas and 15 hello stores, along with the other global leading brand stores), and 87
multibrand stores {including 60 Blibli Stores and 27 Tukar Tambah stores). In addition, the Company alse managed

62 premium supermarket outlets aperated by Ranch Market and 30 home and living experience centers operated
by Dekoruma, to expand consumer omnichannel touchpaints nationwide.

CONSOLIDATED FINANCIAL PERFORMANCES

Selected Financial Results
. 2Q24 2Q23 y.o.y (%) 1H24 1H23 y.oy (%)
[Rp b, unless stated otherwizef
Nel revenues 3929 3246 (o 7862 7776 1
Gross profit 803 614 31 1,546 1,191 30
Cperaling excenses {1.334) {1.450) (8) {2.712) {2,208) (7}
Loss [ron cperatlicns {030} {830) (3%) {1155) {1708} (32}
EBITDA® {476} {770} {38) {1.048) {1,587) {34)
Gross margin {%) 204 15.5 19.7 15.3
EBITDA o TPV {%) {2.4) (4.1 {2.9) {4.3)
Selected Financial Posntloln As at 30*" Jun 2024 As at 315 Dec 2023 y.0.y (%)
[Rp bn, unless stated otherwise]
Ceast end Sasn equivalents 1,585 1,895 {15)
Invenlories, nel 2287 1676 36
Investmenis 1,453 1,487 (2)
Fxes asses, nel 1650 1607 3
Total assets 15,405 12,841 20
Sheri-lerm berk loars 3451 1,514 128
Total liabilities 7,698 4,999 54
Total equity 7,707 7,842 {2)

[he finansicl resuis for the gorads cnded 300 dune 2024 ae0d 2023 55 well ag the financial pasitog o5 ar 307 duno 2024 hove beer grogarcd [ acoordanes vark indonasian
Finanoiol Avccunte:y Standards and s anduaited, The fnonciol posiicn AP Docomber 2023 havs Goon grecarsd in 2200 Sanse witly indonesion Fnancia! Asoouniing
Standards and guditcd in 20T ¥ UG Indonosion menituic of Dortifiod Pubic Azcousiants.

Flixod asscis and amortizotion ol Innpitio G55CI2 0T SxQINI0E Ron-reewring tems, duiing the relovant pericd
2) lnwestmionts reforz (0 the Company™s mvesimenis Balanoc o the form of shacss fued, Soovertilio oan, and S2800010 ontifics

MANAGEMENT DISCUSSION & ANALYSIS

Belaw are brief descriptions of the Company's consalidated financial performances during the second quarter of
2024 (2Q24) compared to the second quarter of 2023 (2023} periad, and the first half of 2024 {1H24) compared
to the first half of 2023 (1H23) pericd.

Revenue & Profitabifity

Consolidated Net Revenues recorded 1% v.o.y increase from Rp7,776 bn in 1H23 to Rp7.852 bn in TH24, mainly
driven by strong performance in the consumer electronics categary on the back of higher smartphone sales
volume, highear contribution from OTA business, as well as higher cantribution from the Physical Stares segment
supported by continuous expansion of consumer electronics stores network, partly offset by the optimization of
product mix across categaories in the 1P Rerail segment. Despite the modest growth of consalidated Net Revenues
during the peried, the Company managed to caontinug improving its consolidated Gross Margin from 15.3% in 1H23
10 12.7% in 1H24, an improvemeant of 440-bps v.o.y, which was mainly contributed by the Gross Margin expansion
in most of the business segments.

Throughout the pericd, the Company has successfully managed to further improve its operational excellence
which resulted in better cost structure, reflacted fram lower consalidated Operating Expenses as percentage of
TPV from 7.9% in 1H23 to 7.5% in 1H24, mainly supported by the lower advertising & marketing expenses as
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percentage of TPV in 1H24 yv.oy te 0.9%, and stable ganeral and administrative expanses as percentage of TPV in
1H24 yoy at 5.0%, despite the additional of store rental and emplayee’'s costs due 1o physical consumers
electronics stores expansion.

With the improvement of consolidated Gross Margin and overall better cost structure, the Company continued to
improve 1ts lass performance, reflected by the lower consolidated EBITDA as percentage of TPV from -4.3% in TH23
to -2.9% in 1H24, an impravement of 140-bps y.oy.

Sustained Operating Cash Flows

Net cash used in operating activities was Rp2,016 bn in TH24, slightly improved from Rp2.324 bn in TH23
Meanwhile, the increase of net cash used in investing activities was mainly driven by the completion of purchase
transaction of Dekoruma in June 2024, Improving margin, lower operating expenses and better warking capital
management contributed to a sustained operating cash flow, leading to the Company’s cash and cash equivalents
pasition to Rpl,h85 bn as at 301 June 2024

CORPORATE ACTION(S)
On June 131 2024, the Company successfully held an AGMS for the financial year 2023, which was then followed
by an EGMS in Jakarta.

During the AGMS, the Campany’s shareholders approved and ratified the Board of Directers' Repart on the
Company's Annual Report for the financial year 2023, and other agendas including related to the determinaticn
of salary and ather benefits of the Board of Directars and determination of hanararium and/ar other benefits of
the Board of Commissioners for the financial year 2024, appointment of Public Accountant and/or Public
Accountant Firm to audit the Company's financial statements ends on December 315, 2024, and appointment of
Mr. Suryadi Sasmita as the new Independent Commissioner. The Company also conveyed a report regarding the
realization of the use of proceeds from the Company's initial public offering up to December 31, 2023,

Meanwhile, during the EGMS, the Company's independent shareholders approved the Company’s plan to
increase capital without pre-emptive rights (Penambahan Modal Tanpa Hak Memesan Efek Terlebih Dahulu
("PMTHMETD™) through new share issuance with a maximum of 7.63% of the Company's issued and paid-up
capital, consisting of:
o issuance of new shares in the framework of the Company's management and emplayee stock option plan
("MESCOP Program™ with & maximum amaunt of 3.45% of the Company's issued and paid-up capital; and
e issuance of new shares without pre-emptive rights other than in the framework of MESOP Program
{"Capital Increase Other Than MESOF Program”) with a maximum amount of 3.28% of the Company's
issued and paid-up capital.

On Jun 21, 2024, the Company also completed the purchase of 92.83% of all issued and fully paid shares in
Dekoruma, a leading home and living omnichannel retail and intericor design company in Indonesia. Post this
transaction, tegether with Dekoruma, home and living category will be an additional pillar of growth tapping to
burgeoning demand of well-designed and affordable home and living producrts for middle income segment.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE (ESG)

As a pioneer of an integrated omnichannel commerce and lifestyle ecosystem, the Company's commitmeant
towards sustainability is further enhanced by introducing “Blibli Tiket Action”, an umbrella program supparting
sustainability across ESG aspects by encouraging action and active invelvement fram all stakeholders ta create a
transformative impact and realize the pragram’s mission of making real impact through sustainable practices.

Thraughout 1H24 pericd, Blibli Tiket Action has carried out several initiatives, including:
e Pioneered green delivary, by providing customers with a new shipping option using electric vehicles for
the Company's instant delivery service;
e Incallabaration with EcoTouch, managed corparate waste by recyeling fabric waste inta new sustainable
fabrics:
e Promoted continucus improvament efforts (kaizen) to enhance productivity and efficiency:
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e launched the "CollaborAction” pregram to enhance employees’ awareness and understanding of
sustainability: and

o Initiated a Corporate Social Respansikilities ("CSR™ program during the last Ramadhan for employees to
participate in sustainable initiatives such as fundraising, preduct donations, and volunteering efforts.

The company has successfully maintained its ISC/IEC 270012013 certification for the information security
management system and has extended this certification to include its B2G and seller data systems, further
enhancing data security.

In addition, the Company has been awarded the Best Execution Winner in the E-Commerce Industry and
Cutstanding Achievement in Sustainability and Gavernance for the Sustainability theme in the SPEX2® Award.
These awards and recognition reflect the Company’s actions (o create greater impacts taward sustainable
practices.

BUSINESS PROSPECTS

Looking ahead, the Company is poised to further inngvate and harness potential synergies within its ecosystem.
Additionally, the Company will continue to execute its omnichanngl strategy, which involves expanding consumer
touchpoints by partnering with global leading brand principals. The aim is to offer a seamlass customer experience
and journey, regardless of the platform they access within the ecasystem. These strategic initiatives are expected
to drive the growth of the business and maintain the favorable trajectory towards profitability. The Company
remains committed to leverage its strengths and exploring new oppartunities in delivering sustainable value for all
irs stakeholders.

-End -

Disclaimer

This dozamert {("Punl catica™ Fas ocen precsqad by PT Glooal Digital Niaga Tbk. (ke "Co~pany™ for infcr-naticn purccses cnly anc coos not
constiute a -ccommercation cr an of'er 1o ouy rega-ding a1y sccucitics cf the Cempany. Tac informnaticn containec in t1 s Publication has
nat kecn indepeadantly verified, approvec, and/o- crderscd and s subject to wateral charges. Tne irfarmation and cp riors in this
Puol caticn are of a oreliminary naturc, saojoct to change withous retice, ts saccuracy is 7ot guarartecc, s1d t may rot ccatain all materia
irformation ccneerairg tne Company. Nore ¢ the Comrpary, ts managemren:, its advisors nor any of thei- respective affi iates, sharcnolders,
dircctars, cmployees, agents, and/or adwizscrs {together, “he Grous™ assumes any respcasibilivy or lability whatsocver (in negl gerce o
atherwise) for, 112 accuracy ¢ completeness o, or any arrers of emissicas i1, any information eortained Fercia ner far any loss howsoawver
ar sing from any usc of inforrat or witnin.

The in‘crmat er contzined in th s Publicat or shcule be ccasicered nthe contex: of the ciccumstarces provailing at the tire b ished a-d
is sdojoct to charge without notice andjor wl not be updated to ~eflect materia develcgnerts that may occu- after the cato Fereo™. The
statcrrents comtained i this Publicaticn speak orly as at tne date as of whicn they are macce, and ~he Company cxpressly disz aims aay
ok igaticn or Lndetaking o sucpler-anz, amend or disseminate a1y Locates o rovisicns o a1y statements cortained Rerein o reflect sry
charge in cvents, corcit ns and/for circumstancaes on wh ch ary sucn staements are kascd. This Puk icat or may nct ko al -irclusive and
may 10t ccatair all tne in‘o mat or that arecipicrt crreader may consider matcial. By preparing this Puol caticn, -he Grou o dees nct undertake
any obligation to crovide any recicient ¢ readers wth access tc ary additicnal infermaticon or —o Lpeate this Puol caticn cr any acd <ional
irformaticn ar to cer-ect any naccuracics in any suck infermaticn wh ch may oece™e apparert. The Grodgo skall nct nake any oxoress cr
imoicd -coscscrtation and/for warranty as tc thc accd-acy anc comaoletencss of -he infermat or contained herein and rcac of ther shall
accept ary -esponsikil ty ar liakility (rclad rg any third-party liabiity) for any oss o damage, whether arising from sy cores or cmissicn in
conp lirg such irformation cr as a resJls of any caty’s reliance or Lse of suzn rformation.

Forward-locking Statement

Corta nostatomants in tis Puolicaticn canstitate “ferward-loc<ing statcrents” and nformastion w th respecs tc the futere “inancial corditicn,
results cf cpeorat ors and certs noplans srd/cr ol 2cts of marageomrent of the Compary anc the Grcup. Forward-lock mg statemonts may inc ude
words or phrases such as tne Comrosay o7 a1y of its business components, or s ranagomens “beioves”, "expects”, "atticizates”. "interds”,
“olans”, “forescos”, or ctnor words or phrases cf sir lar inr oot Simila oy, ststemerts that describe the Compary's ak ectives, olans or geals koth
for itsclf and for any of its bus ness comporants arc slso forward-loc<irg statomrants. Such “crwsrc-loc< ng staterrents are mado kascc or
managomot’s cJrrent expoctaticns or oolicfs as well as assJampticns mace by, and in‘c-natict ca-ontly ava lakle tc, marsgoment. A sach
forward-loc<ing statcmrent is rct a guarantee of “utuce pedfermance and inve wos knowa anc ua<rown tisks, ncorta rtics, and otnor “sctors
{including the rsks and uncerainties in tne Company's firancial stasemients and Managonert Discussion & Analysis svaiable cn the
Company's website), that may cauvse scieal osdlis, porfernance, or acnoverrents to ke materialy diferent from the future rosulis,
performarce o ach avenents cxpressed or implicd by such forward-loc«<ing statomett The Cempany disclaims any ol gstion to uodate or
raviso any forward-loc < ng statoerrents, whother as a rescit of now infermastion, cvenats o otherwise. Readers asc causioned 190 tc pus dadJae
reliance 0 such a “crward-loc< ng staterraont.

Nan-IFAS Financial Measures
To supplemnert -hae Corosny's conse idsted f narcial staterrents, whick are prepared and cresented i0 accordance witn szazement of financia
accoLrting stands-ds in ladcacsia {"IFAS"), tna Comrosay orovides corain rca-1FAS financ al measures, inc ud rg but rot | mted to, “EBITDA™,
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"GPBDT and/cr “Ta<g Rate", wh ch should be censidered in addition 1o ~csults prepared ir scocrdarce wth IFAS Lat rct inisc aticn ¢ as
substtutes “or IFAS rosults. Such nea-IFAS financ al reasures may differ from similarly tilled measures used by other comosnos arc a¢
prosented to cnbance recipicrts or readers the cvessll uncerstarcing cf the Comeany's f narcial por‘ermsaces and should net Ee corsidered
a substitate for, or sugericr T2, tne faanc al information orcparcd arc preserted ir acco cance wth IFAS. Inaddit or, this Puklicat or cortars
carts noooratirg metrics ncluding, but ret imited to, "TPYT, YTU™, "ACY" and/o” "MAL™, usod by hc Compary to cvaluate its bas ross. Such

operating mrettics may differ from estirates puklishoe oy thire paries or fram s larly titlee mrotr os used by otner cocmpanios due o
diffcrenses ir netnodaslogy anc assJmprics.

About the Company

FoLnced in 2000, PT G opal Digital Niaga Tok (the “Compaty”™) is a pioncor and Icading omnichanral commerce arc | fesyle coosyster
|ndcnesia, focus rg cn seving d gitaly connected retsil and inst tutional consamess. The Cempany's commerea platferm - Bl bl ntegrates
online shepping a1d <ransact ng cxpericnce th-cugh ts e-cemmarce anc cfflire services oy ocearsting hundrecs of consame: ¢ ectronics
£ysical stores of lead ng glakal brarc partacrs. I addition, Blik i alsc co lsborates witn more than thousands cf stores adopting the Camroany's
omnicnsnael festares, ramely Bkl Instare srd Click & Col cct, suppared oy streng supply chain irfrastructuce, includ ng warchodses 57d
|ogistics natwar<s dove oped nationw oo by provicing first-party (1P} last-mi ¢ celivery capakil tics - BES Fa<et, and cocoorating witn rumcrous
th ro-party (3P} oq stics partacrs. B ik iis -arkad firstin the B2C Omnickaqacl 1P coasumrer clectronics and fresh products caicgor os oy Frost
& Sullivar and has warle-class 24,7 customcer serv ceo.

In 2017, tne Company acquiraed PT Glooal Ti<et Network {provider of online travel ageat {OTA) platforn — ti<ctcomn) to expand 15 offcrings to
travel, accommedst ons, ard lifestyle cxperiences. Furthes in 2021, tne Comoany's emnichanncl ceosystenr aedec fresh oreduets and
greceer os oferirg tarcagh the acquisit or of FT Supra Boqga Lastar T« (Rancn Market) — a ccmnpany operating dozers of promium suparrar<et
outlets under the brarcs such as Ranch Market arc Farmeos Matket. In 2024, -he Coempany accu rec PT Dickorama Ircvasi Lestari (Dekoruma)
- aleagi~rg o 020 rctal fu-riture, ntesior design, ang orcoerty brokerage company in Indones a, tc breaden the Company’s scope o the
hcme and living preducts catogory.

The Company has created a unifice crnicharrel ceosystom - Blibli Tiet, 2o sasoot tne syncrgy botween Bioli, ti<etocem, arc Ranch Msa-ket,
ir prow cing scam css 51d value-added sncpz ng exoor ence for castema s throLgn s ~ore corplete, wholesomre, and rtegrated oferirg
cvery custoroer's todcn goint. Bikli Tiket ccosystemn owrs a ur “icd loyvalty program called Blibli Ti<et Rowards, cffering warious irtegrated
lowalty programs tc al custemcrs nthe ecesysiem, inc ucing c-commerce ard OTA platforms, a5 well as phys cal corsamer clectren os stores
and sugerrarket out ots.

The Cempany's shares a-c traded or tne Inconesis Stock Excharge (10X w h ticker coce "BELI'.

For further enquiry, please confacl;
Corporate Secretary — PT Global Digital Niaga Thk
COro.8ec@ycr-commerce.som

or
Public Relations - PT Global Digital Niaga Thk
cublicrelators@gdr-cemmerce.com

Sa‘ers Jaya Bailding

JLBudi Kemnalagr | NG,

Garrh'r, Kecamatan Gamair,

Kota Jacarls Pusat DKl Jskaria 1010
Indoresia

+62 2150881370

blibli @ tiket
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