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Information and Disclaimer o

You must read the following before proceeding

This document ("Presentation™) has been prepared by PT Global Digital Miaga Thic {the "Company™ for infarmation parposes only ang does not constiute a recommendation or an offor to buy regarding any
sgcurlties of the Company. The information containgd in this Presentation has not seen independently verified, approved, and/or endlorsed and is subject 1o materlal changes. The information and spimions in this
Presentation are of a preliminary nature, sublect 1o change without natice, 153 accuracy (s nal guarznieed, ans L may not contan all materal information concerning the Company. None of the Company, its
management, s acvisars nor any of their respective affilates, sharchelders, directors, employees, agents, and/er acvisers (logether, "the Group™ assumes any respensibility or kabllity whatsoover (in negligence
or otherwise) for, the accwraey or completensss of, or any errars or emisslons in, any infarmation contained herein nar for any loss howsoewer arlsing from any wse of infarmaton within.

[ he information contained in this Presentation should te conzidered in the context of the circumstances pravzailing at the time publisned and iz subject to change without notice andor will not be updated 1o
raflect materlal developments that may ocour after the date neresl. The statements containad in fhis Presentation speal only as at the datg as of which they are mads, and the Company expressly disclzims any
obligation or undertaking 1o supplement, amend or diggeminate any updales oF revisions 1o any Slatomants contaned hergin 1o retlect any change In events, condltons and/or circumstancss on which any such
glatements arg based. This Presentation may not oe allinclusive and may nat contam all the infarmation that a recipent or rgader may consider materal. By preparing this Presentation, the Group ungertakes any
obligation o provide any reciplant or readors with access 1o any acdinonal intormation or to upcate this Presentation or any additional infarmation or to correct any inacsuraclzs in any such intormation which
may bacome apparent: The Group shall ngt make any express or implicd represeniation and/or warranty as 1o the acowracy and completeness of the information conialined heraln and none of them shall accept
any responsibility or llabllity (ncluding any third-party lability) for any loss or damage, whether arlzing from any errer or omigsion in compiling euch information or as 2 result of any party's reliance or use of sugh
inFormmEtion.

Forward-looking Statements

Certain siatements in this Presentation constiiute “orward-looking statements” and informaton with respect o the future financial condition, results of operaticns and certain plans anc/or objects of
managarment of the Company and the Group. Forward-'ooking statermenis may include words or phrases such as the Company or any of its business components, or its management “believas”, “expects”,
“anticipates”, “intends”, "planz”, "foresees”, or other words or phrasss of similar import. Similarly, statemants that descoribe the Company's objectives, plans or goals both for itself and for any of s business
components ase are forward-looking statements. Such forward-coking staterments are made based on management's current expectations or baliets as well as assumptions made by, and infermation currently
availadlz to, management. & such forward-lcoking statement is not a guaraniee of future performance and involves known and unkrown rigks, uncertainties, and other factors (including the risks and uncertainties
in the Company's fingncial statements and Management Discussion & Anzlysis avallable on the Company's website), that may cause actual resulis, performance. or achievements (o be materizlly different from
the future resuits, performance or achievements expressed or implied Dy sucn forward-looking statement. The Group disclaims any obligaton (o update or revise any forwarc-looking statements, whether as a
rasult of new information, svents or otherwize, Readers are cautioned not to put undue reliance on such a forward=locking statement.

Non-IFAS Financial Measures

To supplarment the Company's cdnsalicated linancial slatamants, which are preparsd and presanied In aocordances with stalement of Tinanoial accountng slandards in Indoresia CIFAST) the Company provides
cizrlaln non-IFAS financial measures, inclugding bt not imited L, "FRITDA" "GPFED" andfor "Take Raie”, which should Be considered In addilion to rasulls prepared inacoordsnce with IFAS Bul nol inosclation o
ay eubsntuleze Tor IFAS results, Such non-1FAS linanc al measures may d fer Trom sumilarly Htled measures used by other companies and are precsgrled o enbance recipients or reacdars the gverall underdtanding
il the Compary's Ninancial pecformanses and shoulld ol be considerad a substiiule forn or suparnior e, the Tnancisl nformastion prepared and presented in aceordence with IFAS In adaition, this Prasentallan
tonlalng cattain operalng melnes insluding, bul nol limtad o, TRY ST "AOVT andfor "MAL, usad by the Coampany to evaluglz s business Sueh oparaling metnas may ol fer tom esimates publishad by
third partias or fram siribsrly Ulled metnes veed by athar compenies doe to differenses in methodoleoy and assumpiinns,
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Key Highlights - Q12024 B blibli
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Consolidated Net Revenues recorded 2% yv.oy growth in 1024, The Company's growth focus remains selective in categories that are
higher in relative margin, faster turnover and strategic to its competitive positioning

A
Take Rate continued to expand from 4.9% 1Q23 to 6.3% in 1Q24, resulting in 29% v.o.y growth in GPED

' ™
Consolidated Gross Margin improved from 15.1% in 1Q23 to 18.9% in 1Q24, an increase of 390-bps v.o.y, mainly attributed to the Gross

Profit expansion in most of the business segments
\ J

-
Cost structure continued to improve further, reflected by the lower consolidated Operating Expenses as percentage of TPV from 8.1%
in 1Q23 to 7.7% in 1Q24. This resulted in an improved performance of consolidated EBITDA as percentage of TPV by 140-bps, from -

456% in 123 t0-32% in 1Q24
N A

( i
The Company has implemented adjustments of its published rate for its third-party sellers to be in line with the market starting January
this vear to further enhance its margin optimization strategy

L

.
The construction progress of the Company's new warehouse in Marunda has reached ~85% as at the end of March 2024 and is
projected to start operating in stages in the fourth quarter of this year

L

AN

J

=

The Company continued amplifying omnichannel strategy with an additional of &6 consumer electronic stores throughout the first
quarter of 2024, which brings a total of 172 consumer electronics stores operated by the Company, as well as 63 premium

supermarkets outlets as of the end of March 2024, 3
-
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Key Indicators - Q1 2024
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Company Overview
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Pioneering Omnichannel Commerce & Lifestyle Ecosystem

Travel and Lifestyle

Consumer, Business and Institutions Data, Logistics and Warehousing
Online Commerce Traveling Needs
= 0 _ 131 oot
w @ @ 8 & v @
Groceres  Consumer  Autowotive Toys & Sparts Hub-and-Spoke Model Flights Hoeels Haornes, Villas &
& Fresh Electronics Hobbies Apariments
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Fashion  Gosmetics Healthcare  Mom & Diital Capabilities Algorithms® L S ieien B

Kids Products

Offline Presence BES
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Cormumer Supermarket Trade-in
Electronic Stores Cutlets Sgares
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Click and Blibyli Blibli
Collect Ingtore Mitrs Logistics &

S - Warehousing
Institutional Offering
5 @ 4

End=to=-End Procurement E-Procurement
Procurpment for School for Institutions
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1. Fry regidam, hFITRLEAT a6 ™ Iroe
2 Amfcwiiemlipancs sng iashing Leoming

B blibli

tikett com

. !EE% Events & Experiences

2 B 9@ =

Besuly & Games &
Wellress Hobhies

£00% RANCH MARKET
P g sw £
E’! Events COVID-19 Classes & Dining
Proprietary (5how Tickets) Testing Workshops
Data Analytics e e S S
'Financial Services H
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Digital Co-Branded Dinital  Paviater |nsurance Bill
Banking Credit Card  Wallat Payments
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Omnichannel Offering & O20 Integration in Practice

& F & & 1
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Foster gwarensss through Online purchase directly Integrated Fulfilment Unified Loyalty Sall new goods and accept
online bannersfads on through Website & Mobile nationwide (BES Paket) Program (LILP) trade-in through
Website & Mobile Apps ' Apps. OR delivery, OR across Apps anc In-31ore online Trade-In, OR

Customer Awareness & Discovery Purchase/Payment t / Delivery Loyalty / Engagement Trade-in
[ I [ l
| |
L 4 ] Y r o
"’ !
Products discovery & In store purchase Supported by Pick-up ofiline viz Points Redemption & Value- Offline trade-in through
customer conversion vis through DCigital Payment / Click & Collect Added Services Tukar Tambsah store
Physical Stores Blibli InStore BNPL
. - I : . ~ Yt 0,
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Vast Network of Omnichannel Presence Nationwide Boiibi

T Monobrand Stores!! + Blibli Instore Lccations Supermarket Cutlets®
90 13.2k 63
— 82 Multibrand Storest™ 8 it 5 g+  Click & Collect Locaticns 230 l¢ 4 Blibli Mitra Partriers

17 Consumer
Electronic Stores

Blibli Store

Ml Grand inofonesia, Javarts

hello

Kiintrigan Gy, Jakars .
Offline Retail

Channels

Multibrand
Retzil Outlets with
Multiple Srands

Monobrand

Single Brand Retzll
supported by Princloale

I |
Samsung Store ' Tukar Tambah
Mall Amasadur, Jakarta Samsung Hello Xiaomi Oppo Vivo Blibli Tukar Mall Artra Gading. Jakarta
. Starel® Storetd Store Store Store Store Tambah™
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Unified Loyalty Program - Fully Integrated within Ecosystem .

Unified Loyalty Program Helps to Grow Customer Base June - 2023
Supermarket Outlets

E-commerce & OTA platform

blibli  tiket

rewards

Consumer Electronics Stores

Enabling all customers within Blibli Tiket ecosystem to earn & burn the same
loyalty points seamlessly both online & offline

Imvsstor Updates — PT Giobal Digital Miaga Thk 10 isdibali @ ket



Extensive Fulfiiment Capabilities Enhanced with Upcoming New Warehouse Hblibl

13 Warehouses 7 2-Hour Delivery
4 Jabodetabek 6 Java, and 3 Non-Java ' \ % tor ~450,000 SKLUs in 40+ citles

¢ 100,000+ m? (R ~95% of oraiorders | S BES Paket
1otal current warehouses area ' con befulfilled in 24 hours h‘

integrated 1PL [agistic partner

Upcoming New Marunda Warehouse (est. completion in Q4 2024)

"85% . Bunatm'an.r Fmgrm

¥ Smart Logistics & Supply Chain
Management

v 5-Floors of Green Building concept

¥ Operated 24/7

v Bonded Warehouse Center

100,000+ m2 3,300 order items

Land Area Normal Throughput / Hour
102,000+ m2 10,000 order items
Building Area Peak Threoughput / Hour

Lo
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Healthy Performance of Online Travel Business Bblibli

. 7, APioneer 7. ), Trusted ¢ One of Largest ( | Fastest
B ¥ oTA { T ¥ OTA . OTAlnventories 1 #-1) Growing OTA
LB 5 inindonesiall '=' in Indoresia? "—" in Indonesia © Inthe world {2079)

116 Alrline Partners

3.6mn+ Accommodation Listings, incl, ??.7k+ Aotivitles anc Artractions, incl

225 Countrias, Regions and Territoras 2.2mn+ Alternative (Non-Hotely Accommodations 3,5k+ Cnline & Cftline Events

Flight Seats Booked {'000) Room Nights Booked (‘000) Tickets Booked ('000)
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ESG - Action for Sustainability

Resource Use
Optimizing through a Circular Economy concept
~ with 3R principles: Reduce, Reuse, and Recycle.

Waste

Fostering collaboration with partners to enhance
recycling efforts and reduce waste in landfills.

Data Governance & Privacy

Ensuring the highest standards in managing
information security and customer data privacy.

Zero cases : _

o

Emissions

Minimizing emissions by implementing initiatives
focused on infrastructure, processes, and technology.

. Environment Social . Governance

LB
Loz b FY 302 ieamparscn sark By 20052

Training & Development

Streamlining training programs across the Blibli
Tiket group to maximize impact.

Average training per employee

Community Relations

Expanding outreach to reach more beneficiaries and
enhance community empowerment programs.

Increase in number of beneficiaries

TrenAsia ESG Award 2023

Winner of ESG Award for Technology company category with
Sustainability title
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Total Processing Value (TPV) Segmentation B blibli

TPV Segmentation - 1023 TPV Segmentation - 1024
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Organic Transacting User Growth and Improved Spending Quality Boiibi

Transacting Users(! TPV [/ User Institution Clientsi2 TPV / Client

(riflian user) (DR rmiftion) ' { OO0 client) {IDR mllion)

4% | +80% +28%
l ' 59.3 416

71

330
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1624 1623
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TPV Category Mix Mkl

1P Retail 3P Retail

{IDR billion; %) (DR biflion; %)

a
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i
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1623 1624 * 1623 1024
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Strong Margin Improvement B blibl

Net Revenues GPBD™ & Take Rate® Gross Profit & Gross Margin®

(1DR Biition) (IDR biflion: %) (DR biitton; %)
3,830 t 3,923

' 1,128

j ‘; 743
: 7 :
i : 577
a 1. 275
‘i 166 150 } 78
1623 1G24 5 1623 1024 | 1Q23 1G24
B 1P Retail I 3P Retail I Institutions Physical Stores
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Cost Structure Improved Further H blibli

Operating Expenses as Percentage to TPV
(%)

16.3%

13.6%

10.2%

8.3% 8.1%

1.7%

1.4%
u-aﬁ
S
FY20 Fya21 FY22 FY23 1923 1224
- Advertising & Marketing - Warehouse, Packaging & Delivery - Other Selling Expensesi! General & Administrative Expenses
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Continued Improvement of EBITDA Performance B blibl

EBITDAM and EBITDA as Percentage to TPV

(IO Biffion; %}

14623 1G24
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Thank You

For further information, please contact:
corpsec@gdn-commerce.com

Visit our website:
https://about.blibli.com
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