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PT GLOBAL DIGITAL NIAGA TBK

2023 Full Year Results Performance

30" March 2024 | Jakarta, Indonesia

PT Global Digital Niaga Tbk {the "Campany™; IDX: BELI), a picneer and leading omnichannel commerce and lifestyle
ecasystemn in Indonesia focusing on serving digitally connected retail and institutions consumers, today
announced its full year earnings results for the year 2023,

KEY HIGHLIGHTS

o TPV grew by 17% in FY23 v.oy ¢ Rp72,141 bn, mainly driven by the increased performance in the online
travel agent {"OTA"} business of 3P Retall segment and improved performances of consumer electronics
stares of the Physical Stores segment.

o GPBD in all business segments improved across the board in FY23 y.ay, which was mainly supported by
optimization of product categaries mix as well as discount and promation in the 1P Retail segment, and
strong sales performance of consumer electronics in the Institutions segment. As a result, combined Take
Rate also increased from 4.2% in FY22 1o 5.1% in FYZ3.

e Consolidared Gross Margin recorded a strong growth from 8.0% in FY22 10 16.3% in FY23, an increase of
830-bps y.o.y, mainly contributed from the Gross Profit expansion in all business segments.

o Cost structure continued to improve, reflected by the lower consolidated Operating Expenses as
percentage of TPV from 10.2% in FY22 to B3% in FY23. This resulted in an improved performance of
consolidated EBITDA as percentage of TPV by 310-bps, from -7.8% in FY22 10 -4.6% in FY23.

o Currently, the Company is building a new warehouse in Marunda, of which construction progress has
reached ~60% as at the end of 2023 and is projected to start aperating in stages by 2024,

e The Company's unified loyalty program — Blibli Tiket Rewards, has been integrated to all platforms within
the Blibli Tiket ecasystem {including Blibli, tiketcom, Ranch Market and consumer electranics stores). This
enhanced cross-selling within the ecosystem, which ultimately provided more efficient growth by
reducing advertising and marketing expenses and lowering customer acquisition costs.

o The Company continued amplifying omnichannel strategy with an additional of 40 consumer electranic
stores throughout 2023, which brings a total of 166 consumer electronics stares operated by the
Company, as well as 65 premium supermarkets outlets as of the end of 2023

MANAGEMENT STATEMENT(S)

Kusumo Martanto - CEO & Co-Founder

‘Reflecting on 2023, our strategic agenda was comprehensive, targeting the expansion of our product assortment,
the enhancement af value-add services, the advancement of technology, and the amplification of ecosystem
synergies. Central to our profitability strategy was the optimization of cur product mix, prioritizing higher-margin
products and aligning third-party selfer rates with our profitability roadmag.

Our commitment to aperational efficiency was unwavering, with data-driven optimizations in advertising spend
and a push for automation across cur processes. We further enhanced the Blibli Tiket Rewards program, including
expanding the earn and redemption univaerse to offfine retail locations (e.g hello and Biibli stores), driving traffic
and offering unprecedented canvenience and benefits 1o consumers. This marks a significant stride in enriching
the customer expearience white encouraging cross-sefling, thereby optimizing customer acquisition costs.

Qur execution on our omnichanne! strategy was not just a differentiator in the industry but a continuation of our
long-standing commitmeant to seamlassly integrating the onfine and offling worlds through technolcgical
innavation. We enhanced our service offerings hy extending existing services, notably achieving fulf infegration
of Ranch Market retail network intc our Click & Collect sarvice: and releasing new augmented reality (AR)
technology in cartain product categories. These advancemants served to combine digital convenience with the
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tangibitity of physical interactions - a hallmark of our strategy - offering our customers a uniguely delightful
shopping exparience.

2023 was also a year where efficiency became a finchpin in cur operations. We harnessed data to optimize
advertising spend, embraced automation and technology to streamiine operations, and innovated media
utitization to bolster our marketing's effectivenass and efficiency.

Our B2C approach, strongly supported by collaborations with giobally recognized hrands, reaffirmed their
confidence in our vision and our leadership in omnichannel retail innovation. By leveraging advanced analytics for
personafized engagements, we have not onfy met hut exceeded evolving consumer expectations, solidifying our
foundation for sustainable growth.

Looking hack, the execution of these strategies throughout 2023 has significantly elevated shopping experience
of our retall customers and institutional clients, driving the Company's business and profifabifity performance, as
wall as defivering added vatue ta alf stakeholders.”

Ronald Winardi - CFO

“Throughout 2023, we focused an impraving our profitability performance. This was done by rationalizing our
product categories mix across 1P Retail segment and adjusting fees of our marketplace business, which resulted
in significant improvement of our Gross Profft generation and healfthier Gross Margin. In addition, our continuous
cost efficiency steps were implemented, especially in the advertising and marketing costs, which has further
reduced our loss. We are confident this positive trend will continue in 20247

KEY OPERATIONAL HIGHLIGHTS

Selected Segmental Metrics . .
[Rp bin, unless stated otherwise] 4623 4622 | yoy (%) FY23 FY22 | yoy (%)
Toal Processing Value®
- 1P Retsil 1,142 263 (57} 7,385 2,940 (26)
- 3PRegl 11,969 12,781 (4) 49.917 37,055 35
- rstitutions 3125 4338 (28} 10,064 10,433 4)
- Phys'cal Sicres 1,281 1065 21 4774 3973 20
Total TPV 17,517 20,805 {14) 72,141 61,401 17
Net Revenues
- 1P Retszil 957 2336 (59 6,387 8502 (28}
- 3P Rewa'l 277 41 576 1,125 192 466
- Irstitetions 898 1430 (37) 3.008 2615 5
- Prys'cal Sucres 1122 539 20 419¢ 3,553 18
Total Net Revenues 3,255 4,746 {31} 14,718 15,269 {4)
Gross Profit Belore Discouni®
- 1P Retsil 109 160 g 517 I66 47
- 3PReagl 543 407 33 1978 1314 51
- rstitutions 161 58 172 279 130 4
- Phys'cal Sicres 240 204 18 214 v 18
Total GPBD 1,053 769 37 3,687 2,552 43
Take Rate (%) 6.0 37 51 472
Average Order Vaue® (Rp) 1492144 1,325,064 3 1548578 110,901 39
Transacling Lsers™ (mn user) 21 250 {14) 43 Ho (1)
Nurmoer of Instiutions'® (client) 83,088 101,607 (18} 156,332 165.471 [{s)]
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SEGMENTAL OVERVIEW

Belaw is an overview from each of the Caompany’s busingss segments during the fourth quarter of 2023 (4G23)
compared to the fourth quarter of 2022 {4Q22) peried, and the full year 2023 (FY23) compared to the full year
2022 (FY22).

1P Retail
1P Retail segment undertakes the Campany's business through its BZ2C online commerce platform far first-party
{1P} products and services from various categaries.

GPBD for this segment improved healthily by 8% in 4Q23 y.o.y to Rp10% bn and by 41% in FY23 y.oy to Rpbl17 bn.
The improved GPBD performance was mainly driven by the Company’s strategy te optimize its TPV mix for this
segment throughout the year by putting more focus on the more profitable products selection across categories,
especially on the consumer electronics and consumer goads. Nevertheless, the rationalization measure taken led
to lower TPV and Net Revenues far this segment in FY23 v.oy to RpZ 385 bn and Rp6,387 bn, respectively.

The Company has developed a vast network of fulfillment and logistics infrastructure. Currently, the Company is
building a new warehouse in Marunda, West Java, which construction progress has reached ~60% as af the end
of 2023 and is projected to start operating in stages by 2024. Developed with a green building concept and
equipped with automation, Marunda warehause is prepared to support the Company's cammitment 1o develop
smart logistics and supply chain management. This Marunda warehouse will be the Company's largest warehouse
and will complement the existing 130,000-sgm of the current 15 warehouses.

3P Retaif
3P Retall segment predominantly records the Company's platform fees generated from sales of products and
services of various categaries from third-party (3P) sellers through its online commerce and OTA platforms.

GPBD for this segment grew strangly by 33% in 4G23 y.oy to Rpb43 bin and by 51% in FY23 yvo.y to Rpl. 978 bn.
The improved GFBD performance was mainly driven by the higher contribution from the Company's OTA business
which benefited from the fully recavered travel and lifestyle sector post the pandemic, as well as increased
contribution from the digital preducts & others category. Overall TPV for this segment grew by 35% in FY23 voy
to Rpd9.217 bn, despite experiencing a slight decline in 4Q23 y.o.y as the Caompany decided to be more rational
on the advertising and promation spending approaching year end. However, Net Revenues for this segment still
grew very strongly by 576% and 466% in 4Q23 and FY23 yv.o.y to Rp279 bn and Rp1125 b, respectively.

As at the end of 2023, the Company's OTA platform — tiket.cam, had a vast product assortment offering, including
14 airline partners cavering 225 countries, regions, and territarigs, more than 3.6 million accommodation listings,
including 2.2 million alternative accommodations, more than 77,600 activities and attractions as well as more than
3,400 events across Indonesia.

Institutions
Institutions segment includes the Company's business through its B2B and B2G platforms for 1P and 3P products
and services serving private and public-sector institutions acress Indonesia.

GPBD for this segment improved significantly by 779% in 4023 y.o.y to Rp161 bn and by 114% in FY23 y.o.y to Rp279
bn, mainly contributed by the strong sales performance of consumer electronics category. Throughout 2023, this
segment also managed to improve the quality of its institutional clients reflected by higher spending per
institutional client, which resulted in higher Net Revenues by 15% in FY23 v.oy to Rp3,008 bn. However, averall
TPV for this segment recorded a slight decling of 4% in FY23 y.oy to Rpl0.066 bn as the overall institutional
demand softened approaching the election year.

As at the end of 2023, the Company's Institutional segment has managed to serve and fulfill orders frem ovar
156,000 institutional clients. The monegtization rate for this segment has also improved, reflected by higher Net

Revenues as percentage to TPV from 25% in FY22 10 30% in FY23, indicated higher trusts from the institution
clients towards the Company's platform ta fulfil their corporation needs.
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Physical Stares

Physical Stores segment records the Company's business in consumer electronics stores ceollaborating with
leading global consumer electronics principals, as well as premium grocery supermarkets chain operated by
70.6%-owned Subsidiary, PT Supra Boga Lestari Thk ("Ranch Market™ |DX: RANC).

GPBD for this segment grew by 18% in both 4Q23 and FY23 v.o.y 1o Rp240 b and Rp@14 bn, respectively. The
improved GPBD performance was mainly driven by increased TPV and Net Revenues for this segment in both
4023 and FY23 yoy as the Company kept expanding its consumer electronics stares, especially with the
additional opening of new hello (Apple) and Samsung stores. This positive trend reflects the Company's success
in ralling aut its omnichannel strategy to provide seamless customer experiences both online and offline.

Throughout 2023, there were a total of 40 additional consumer electranics stores opened to boost the Company's
omnichannel strategy. As at the end of 2023, the Company operated a total of 166 consumer electrenics stores,
which consists of 87 menobrand stores {including 68 Samsung Stores and 10 hello stares, alang with the other
global leading brand stores), and 79 multibrand steres {including 29 Blibli Stares and 50 Tukar Tambah stares), as
well as 65 premium supermarket outlets nationwide operated by Ranch Market.

CONSOLIDATED FINANCIAL PERFORMANCES

Selected Financial Resultls 4023 4022 y.0.7 (%) FY23 FY22 y.0. (%)
[Rp bn, unless stated otherwise]

Net revenues 3,255 4746 (31 14,718 15,269 {4)
Gross profil 66T 321 109 2,402 1,222 o7
Cperaling exgenses {1.624) {1.739) (7} {5,989 {6,277 (4]
Loss Irom cperaticns {1.007) {(1.397) (28} {3.585) {2.007) (28}
EBITDA®M {946) {1,333} {29} {3,349} {4,766} {30}

Gross margin {%; 204 6.8 16,3 3.4

EBITCA G TPY (%) {5.4) {6.4) {4.4) {7.8)

Selected Financial Position
, As at 31 Dec 2023 As at 31 Dec 2022 yv.o.y (%)
[Rp bn, unless stated ctherwise]

Cash and casn equivalents 1895 307 (38}
Inveniories, net 1476 1355 24
Investments™ 1487 1973 (28]
Fxeo asses, nel 1.607 1,776 {10}
Total assets 12,841 14,077 {?)
Shari-term berk loers 1,514 519] [Keletl
Total liabilities 4,999 3,595 3%
Total equity 7,842 10,482 {25}

Fhefinaroial rosuits for tho poriods codod st Dosom ocr 2023 and 2022 55 woll 05 the fnanoia! gosition o2 2t 2iat Docombor 2022 504 2022 have beon crogarcd in aocordanod
will i doncsian Firancial Accounting Stendards and ouditod in gaocrdante with the soditing sl
Bofore Inforost, Tax, Doprociation and Amortizali
OF RGO-IRCLOT e during Hhe solovent oo
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MANAGEMENT DISCUSSION & ANALYSIS

EBIT DA™ carmings boforo intorcst, o, deprociation of fxod assoty and amartization of

Belaw are brief descriptions of the Caompany's consolidated financial performances during the fourth quarter of
2023 (4Q23) compared to the fourth quarter of 2022 (4022) period, and the full yvear 2023 (FY23) compared to
the full year 2022 (FYZ22).

Revanue & Profitabifity
Consolidated Net Revenues recorded 4% decrease from Rp15,269 bn in FYZ22 to Rpl14,718 bn in FY23, mainly due
to the Company's strategy to optimize its TPV mix threughout the year by putting more focus on the more
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profitable products selection across categories in 1P Retail segment, partly offset by strong perfarmance of the
Company's onling travel agent (OTA) business and stronger contribution fram the digital products & others
category, as well as increased performance in the Institutions segment.

Despite lower Net Revenues, the Company still managed to achieve organic growth within the ecosystem, shown
by higher average order value by 39% from Rp1,110,201in FY22 10 Rp1,548,978 in FYZ3. Furthermore, the Company
alzo suceessfully improved its quality of retail users and institutional clients, shown by increased spending per user
from Rp8.6 mn in FY22 to Rp11.7 mn in FY23, and higher spending per institutional client from Rp63.0 mn per client
in FY22 to Rpdd.4 mn per client in FY23,

Consolidated Gross Margin also recorded an increase of 830-bps, from 8.0% in FY22 to 16.3% in FY23. The
improved performance of the Gross Margin was supported by Gross Profit expansion from all business segments,
especially through an optimization of product categories mix as well as discount and promotien in 1P Retail
segment, much improved OTA business which benefited from the fully recovered travel and lifestyle sector post
the pandemic, and strong sales performance of consumer electronics in the Institutions segment.

Throughout 2023, the Company also continued 1o Improve Tts operational excellence which resulted in a better
cost structure, reflected from lower consclidated Operating Expenses as percentage to TPV from 10.2% in FYZ22 to
8.3% in FY23, mainly driven by the lower advertising & marketing expenses as percentage to TPV during FY23 y.oy
ta 14%, and lower warehouse, packaging and delivery expenses as percentage to TPV in FY23 voy to 0.3%.
Meanwhile, general and administrative expenses as percentage to TPV during FY23 y.o.y also recorded lower to
51%. The improvement in cost structure was achieved as a result of the Company's continuous channels
optimizations within ecosystem o grow the TPV at a lower marketing cost, and realignment of same of the human
resources 1o improve productivity, As a result of rhese cost efficiency measures, consolidated EBITDA
perfermance as percentage ta TPV also improved by 310-bps in FYZ23 y.o.y to -4.6%.

Liquidity & Cash Position

Net cash used in aperating activities was Rp3,788 bn in FY23, primarily represents cash payment to suppliers of
Rp39,119 bn and cash payment for operating expenses of Rp3,461 bn, partly offset by cash receipts from customers
amounted Rpd0,867 bn. Net cash provided by investing activities was Rpd62 bn in FY23, mainly contributed from
the Rpb38 bn of cash proceeds from sale of investment. Net cash provided by financing activities was Rp2,150 bn
in FY23, primarily representing cash proceeds from short-term bank lcans of Rp8,003 bn, partly offset by cash
payment of shart-term bank loans of Rpd,574 bn. Therefare, the Campany's cash and cash equivalents position as
at 31 December 2023 was at Rp1.8%5 bn compared to Rp3,071 bn as at 31 December 2022

BUSINESS PROSPECTS

Going farward, the Company will focus on developing and amplifying the omnichannel strategy of the Blibli Tiket
ecasystem through further expansion of physical stores partnering with leading global brand principals. By having
physical presence, it enables our consumers to have a more seamless shopping experience within the Company's
ecasystam, both anline and offline.

Further, the Company's omnichannel integrated and unified loyalty pregram — Blibli Tiket Rewards, has been
integrated to all Company's platfarms of Blibli Tiket ecosystem, which enables our customers to earn and spend
the same loyalty points seamlessly within the Campany's e-commerce and OTA platforms, consumer electrenics
stores and premium graceries outlets nationwide. This is expected to enhance cross-selling within the ecosystem,
which ultimately provides more efficient growth by reducing advertising and marketing expenses, and lowering
customer acquisition costs.

By focusing on cost leadership strategy, margin optimization, and ecosystem operational excellence, the Company
believes it can grow its business more sustainably and at the same time keep maintaining the positive trend of

profitability performance.

-End-
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Disclaimer

This docamert ("Fakication”) nas boen proparce by FT Glokal Digits W ags T« {the "Comroaay”) for infermatien parocses caly and dees rct
corstiute a recommendation or an o'fer to buy “egarding any sccJrties of tne Comrpary. The rformation corta red ir <his Puklicaticn nas
nat koen indepeadanty verificd, approved, ancjor ondorsec and s subjoct to rateria cnanges. The information anc opincas notas
Puol caticn are of 5 oreliminary nature, saoject to change withou: retice, ts sccuracy is N0t gusrartees, s0d t may ret centain all mataris
irformation ccacara rg the Comoany. None ¢ the Compary, ts msnagenmant, 15 advisors nor any of thair respective atfilistes, sharcholdaors,
dircctors, cmployees, agents, and/or adwizscrs {togethcr, he Grous™) assumes any respoasibilivy or lability whatsocver {(in negligense or
othorwise) for, the accuracy o completoncss of, o0 say arrars or oM ss ors e, any nformation containee heteir nor for any 088 Newsoove”
ar sing frem any use of inforrat or witnin,

The in‘crmat or contzined inth s Publicat or shcule Be ccasicered nothe cantex: o the circumstarces prevailing at the time pab ished a~d
is sdojoct ta charge without notice andjor wl not be updated to ~eflect matera develcpmerts that may occu- after the cate Fereo™. The
statcmrents comained i1 this Publicaticn speak orly as at tne date as of whicn they are macce, and ~he Company cxpressly disc aims aay
ok igaticn or Lndetaking o sucplercnt, amend ar disseminate any Locates of rovisicns to 57y statements cortained Parein to reflec: sry
charge in cvents, corcit ons and/or circumstancas on wh ch ary sucn statements are kssed. This Fuk icst or may nct ko al -irclusive and
may 10t cctair all tne in‘o mat or that a recipicrt rreader may consider matcial. By preparing this Puol caticn, -he Grous does nct undertake
any obligation to orovide any reciciont ¢ readers wth access tc sy additicnal infermaticn or —o Lpcate this Puol cation cr any acd -ional
irformaticn ar to cerrect any naccuracics in any suck infermaticn wh ch may oece™e apparert. The Grodo shsll nct make any oxoress or
imgicd -coroscrtation andfor warranty as tc thc accd-acy anc comaoletencss of -he in"fermat or contained horein and reac of thenr shall
accept ary cesponsikil ty or liakility firclud rg aay third-party liabiity) for any oss o damage, wheother arising from ary corer or cmission in
conpe lirg such irformation cr as a resJls of any cacty’s reliance or Lsa of sucn rformatian.

Forward-locking Statement

Corta n statorrents in tnis Punlicaticn constitute “ferward-loc<ing staterrents” and nfarmazion wth resgpec: te the future “inancisl corditicn,
results cf ocpeorat ors and certs noplans srd/cr ol 2cts of marageomrent of the Compary anc the Grcup. Forward-lock mg statemonts may inc ude
words or phrases such as tne Corosay o7 a1y of its business components, or s ranagomoent “beicves™, "expects”, "aqticizates”. "interds”,
“zlans", “feresoes”, or ctner words or phrascs cf sirm lar i oort. Simila by, statemerts that describe the Compary's akz ectives, olans or geals both
for itsclf and for any of its bus ncss comporents arc slso forward-loc<irg statorents. Such “crwsrc-loc< ng staterrents are made kascc or
managcment’s carrent expectaticns or oelicfs as well as assampticns mace by, and in‘c-naticn ca-ently ava lakble tc, marsgoment. A sach
forward-loc<ing staterrent is rct a guarantce of “uturc performance and inve ves known anc un<rown fisks, ancorta rtics, and otner “sctors
{including the rsks and unccrainties in tne Compgany's firancial stascmients and Managonert Discussion & Analysis svaiable cn the
Ccmpany's website), that may cauvse scieal rosdlis, perfernance, or acn overrents to ke materialy different from the future resulzs,
porforrarce o ach ovenents cxpressced or implicd by sueh forward-loc<ing statomaent. The Cempany disclaims any ool gation to uodate or
rovisc any forward-loc < ng statcrrents, whether as a resclt of new infcrmasion, cvenats o otherwise. Readers acc cauzioned 190 tc pus JadJac
rcliance a0 such a “crward-loc« ng staterrant.

Nan-IFAS Financial Measures

To supplemnert -he Corosny's conse idsted f narcial staterrents, whick are prepared and cresented iv accordance witn szazement of financia
accoLrting standa-ds in Indcacsia {"IFAS"), tne Comroany crovides corain ren-1FAS finans sl measures, inc ud rg kut rot| mited to, “EBITDA™
"GPBD” andfcr “Ta<e Rato”, wh ch should b censiderced inaddition to -esults prepared ir acccrdarce wth IFAS Bat rct inisc aticn ¢ as
substtutes “or IFAS rosults. Such nea-IFAS financ al measures may cifer “rom similarly tZled measures ased by other comrpsr es arc a2
gresented to enbance recipicrts or readers the cvesall uncerstarcing of the Comoany's f narcial periermances and should net Be corsidered
a substitate for, or suoeric” to, the firarcial rformaticn preparced and presentad r accordance with IFAS. [9 acd tian, th s Publicaticn conzains
corta noocratirg metrics neluding, but ret imited to, “TPYT, YTU™, "AOY" and/o- "MAL™, uscd by ke Cempary ta cvaluste its bas ress. Such
aperating metr os ey ciffer from estrates paklished by tord partes or fram s mrilarly titlec retres used by other companics dae to
diffcrences ir notnedalogy anc assJmprics.

About the Company

Founced in 2010, PT & cpal Digital Niaga Tok (the “Compaty™ is a pionecr and leading cmnichanrel commerce arce [ fesyle coosyster
|ndenesia, focus rg cn scving d gital v connccted retail and inst tutional consamers. The Cempany's commeree platform - Blbl, ntagrates
online skooping and transact rg cxporicnze thrcugh its c-comme-ce ane cffline scrvices by cocrat rg 166 censumer clectronics physizal
storcs ¢ lead rg glcbal b-and partacrs. In adcit o0, B ikli slso co lapoates w th more ~han 23,800 steres adoptirg the Company’s eminickaracl
featuqcs, name v Blitli Inszore and Click & Ce lect, sapoc tod by strong supply £na ninfrastructure, inc Lcing warchcuscs srd ogistics retwaorks
deve oped rationw oo oy prov ding first-pacty (1P} last-mi ¢ de ivey capakilizics - BES Pa<et, and cccperating witn aumercds thire-gacty (3F)
logistics oactnars. Bl bliis -arkad first ia the B2C Onmra channe 1P consw nier € cotronics a1d “resn orcddcts categor 25 By Frost & Scllivar, and
has worle-class 247 customer sev ce.

In 2017, tne Company acquired PT Glooal Ticet Network {previder of enline travel ageat {OTA)Y platforn — ticet.comn) to expand 15 offcrings to
travel, accommadat ons, ard lifestyle cxpericnces. Furthe in 2021, tne Comoany's emiichanncl ccosystemr scdee fresh creduects and
grecer o5 offerirg throagh the acquisit or of PT Supra Boga Lostar Th< (Rancn Macket) - a company cocratirg oremiurm supermaket cdt ots
sucn as Ranch Mar«<ct and Farrers Mar<ot. Ranch Markct has coorsted 85 cremiam suparmarke: outless a5 at the ond of 2023,

The Company has created a unifice crnicharrel coosystom - Blibli Ti<et, 2o sdooot tne syncrgy botween Bioli, ti<etoom, arc Ranch Ma-kot,
ir prov cing scam ess a1d valuo-added sncppo ng exoer cnce for custcmes througn s more completo, wholesorre, and rtegrated oferirg
cvery cLstoror's todch ocirt. Further ir 2023, tne Biki T ket coccaystemn laurched Blikli Ti<et Rewards, offcring varicus integrated Ioyalty
£rogeams toal cusiomers in tie ceosystem, inclucing e-cocmmerce and OTA platforms, as well as physics corsdamer clect-orics storos ard
supcrmarket cutlats.

The Cempany's shares a-c traded or tne Inconesis Stock Excharge (10X w h ticker coce "BELI'.
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For further enquiry, please confact;

Corporate Secretary — PT Global Digital Niaga Thk
COrC.Sec@aer-Ccomimeree.som

or

Public Relations - PT Global Digital Niaga Tbk
cublicrelators@gdr-cemmerce.com

Sa‘ers Jaya Bailding

Jl Budi Kemalazr | No.,

Garrb'r, Kecamatan Garmaoir,

Kota Jacarls Pusat, DK Jskarta 1010
Indoresia

+42 2150881370
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